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Fellow panelist and Greater Media CEO Peter Smyth shared Mays' sentiments. "As evolutionary
things happen, people want to get on bandwagon," he said. "People in the industry needl0 take
chances, and not be afraid to fail. We are on the way to great renaissance in American radio."

"Look at radio versus other mediums," Mays said, noting that the cable, newspaper and television
industries have all consolidated. "We are going to have to be broader." Mays even joked with
Emmis Communications CEO Jeff Smulyan, another panelist, that he would have left Emmis'
KZLA Los Angeles as a Country station - Emmis recently flipped the station to Rhythmic AC as
"Movin' 93.9 - insisting that the scale Clear Channel has in the marketwould have allowed it to
keep the market's sole Country outlet on the air. Under his breath and with a smile, Smulyan said.
'No you wouldn't have'."

Aside from embracing technological change, Mays says that radio must also further consolidate
over the next ten years if its wants to stand toe-to-toe with other, more consolidated industries
that are using their scale to gain stronger footholds.

Mays continued, "We have two customer bases;
our advertising customers and our listening
customers. We need to do a better job of looking at
how to reach those two customer bases, because
there is more competition today. for listeners.
We're just trying to gain entertainment space in people's minds. We need to create very
innovative environments in the future."

"For radio to propsper, we will have to do a lot
things differently," he said during the Dick.stein
Shapiro Broadcast Financing 2006 session at the
NAB Radio show. "We need to be taking content,
repurposing it, and giving it to people in a format
that they want We have to be constantly evolving
and changing what we're doing, and asking
ourselves what changes can we continue to make to
make radio viable."

'We Have To Do A Lot Of Things Differently'
Clear Channel CEO Mark Mays said Wednesday
that the radio industry must embrace new methods
of reaching listeners and populating new fonns of
media with its content if it hopes to compete in the
widening world of consumer media.
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LOS ANGELES METRO RADIO MARKET REVENUE SHARE DATA
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In 2005, the L.A. Metro Radio Market had
revenues of $1.080 billion.*
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Source: 'SCBA Reporting Stot1ons Jan.-Dec. 2005 for 59 Radio statIons In l.A. and Orange Counties.
"Shares based on Sprlng 2006, Arbitron Los Angeles Metro Ratings. Monday-Sunday, 6A-12M, P12+.

Hi Favor (0.5)"

KLTX-AM

07/25/06

Muiticoltural (0.9)*":

KALI..AM
KAU-FM
KAliN-AM
KM:NY·AM
KMRB-AM
KYPA-AM
KBLA-AM

Sporting News (0.2)"

KMPe-AM

Calvary Chappel <0.8)**

KWVE-FM

.Lotus Kalmenson (0.8)**

KlRN-AM
KWPA-AM
KWKW-AM

830~.w~

KMXE-AM

EntravisioD (3.~
KLYY-FM
KSSE-FM
KSYY·FM
KVYY-FM
KDLD-FM
KDLE-FM

Taxi P'dtn§ h.5)**

K.JLH-FM

Saleml2.2)"*
KXNIX-Mt
KKLA-FM
KRLA·AM
KFSH-.FM

KBUE-FM/KBUA,.FM/
KEBN-FM

KHJ-AM
KWlZ-FM Mi. Wilson FM hA)**

KMXN-FM (simulcast with KBUE) KMZT-FM
• KSUR-AM

Spamsb B'est (6.1l**
KLAX-FM Styles Media (0·7)**

KXOL-FM KDAY-FM

Ubcrman W,'ll**

ABC/Disney (5.6)**

KABC-AM
KDIS-AM
KLOS·FM
KSPN-AM

Radio One b.6)**

KKBT-FM

Eounis(4~

KPWR·FM
KZLA-FM

Clear Channel (20.6)""

KBIG-FM
KHHT-FM
KFI-AM
KlIS-FM
KLAC-AM
KOST-FM
KTLK-AM
KYSR-FM

CBS Radio h8,4)­

KCBS-FM
KFWB-AM
KIBX-FM
KNX-AM
KROQ-FM
KRTIi-FM
IcrWV-FM

Univi§ioo Radio (13.4>­

KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KTNQ-AM

W Radio (o.d**
XTRA-AM
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In 2004, the L.A. Metro Radio Market had
revenues of $1.045 billion.*
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Source: 'SCBA Reporting Stations Jan.-Dec 2004 far 59 Radio stations in L.A. and Orange Coun1ies.
"Shores based 00 Spring 2005. Arbltron Los Angeles Metro Ra1ings. Mon.-Sun.• 6A-I?M. P12+. 09/22/05

Calvary Chawel (o·S}""

KWVE-FM

Hi Favor (0,4)"*

KLTX-AM

Spol'tingNew8 (o.ll....

KMPC-AM

Lotus Kalmenson (o,6)*­

KIRN-AM
KWPA-AM
KWKW-AM

Radiovisa (0"")**

KMXKAM

Multicultural (0,8)**

KALI-AM
KALI-FM
KAZN-AM
KMNY-AM
KMRB-AM
KYPA-AM
KBLA-AM

Spanish B'cst (6,01**,
KLAX-FM
KXOlrFM

F,ptravision (5,1l""

KLIT-FM
KSSE-FM
KSIT-FM
KVYY-FM
KDLD-FM
KDLE-FM

Taxi P'dtns h,4)U

KJLH-FM

Salemh,q)U

KXMX-AM
KKLA-FM
KRLA-AM
KFSH-FM

Liberman y.6)'"
KBUE-FM/KBUA-FM/

KEBN-FM
KHJ-AM
KWIZ-FM Mt. Wilson FM {t.g)*"

KMXN-FM (siInulcastwith KBUE) KMZf-FM

Public Radio Stations KSUR-AM
(4.6)** Styles Media (O,O)*"

KUSC-FM KDAY-FM
KPCC-FM
KCRW-FM
KKJZ-FM
KCSN-FM
KCLU-FM

Emmis (6.0)"·

KPWR-FM
KZLA-FM

ABC/Disney (4.0)......

KABC-AM
KDIS-AM
KLOS-FM
KSPN-AM

Radio One (3,U*"

KKBT-FM

Uniyjsion Radio (u.3)**

KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KTNQ-AM

Clear Channel (20,;&)**

KBIG-FM
KHHT-FM
KFI-AM
KIIS-FM
KLAC,AM
KOST-FM
KTLK-AM
KYSR-FM

Infinity h8.41·*
KCBS-FM
KFWB-AM
KLSX-FM
KNX-AM
KROQ-FM
KRTH-FM
KlWV-FM

~

~..
""

z;
:>
/)
-l
~

eo

....
'":>:>
'"'......
'.

'":>

..•

.,
'"'".,......
::>...,

~

~
~.,
§
Q

t



In 2003, the L.A. Metro Radio Market had
revenues of $1.0~5billion.*. ~~______________5_~....__~~_;S:_f~~~".'·:_~_:.~~-iiFji4!!·-fu;~'~:.<:_:~;,,'7"~.m

Hi Favor (0.7)**

J.\.'IuItieultural (0.S>"·
KALI-AM
KALI-FM
KAZN-AM
KMNY-AM
KMRB-AM
KYPA-AM
KBLA-AM

KLTX-AM

Sporting News (0;0....

KMPC-AM

CaJvarv ChapJJe1 (0.6)....

KWVE-FM

Radioyisa (0.5)"--:

KMXE-AM

Lotus KalmensoD (0.7)""
KIRN-AM
KWPA-AM
KWKW-AM

KJLH-FM

Entravision C4.41....

XTRACom. (0.3)**

XTRA-AM
XTRt\-FM

KLYV-FM
KSSE--FM
KSYY-FM
KVYY-FM
KDLD-FM
KDLE-FM

Taxi P'dtnl!! h.g)**

Salem (2.g)""

KXMX-AM:
KKLA-FM
KRLA-AM
KFSH-FM

Libennan (4.8)*"

KLAX-FM
KXOL-FM
KZAB/KZBA-FM

KBUE-FM/KBUA-FM/
KEBN-FM

KHJ-AM
KWIZ-FM Mi. WUSOD FM (2.0)**

KMXN-FM (simulcast with KBUE) KMZT-FM

Spun" B'cst (7.3)** KSUR-AL"\1:

Radio One (3.0)'"
KKBT-FM

ABClDisney (S.oz)**
KABC-AM
KDIS-AM
KLOS-FM
KSPN-AM

Emmis (7.4)"*
KPWR-FM
KZLA-FM

KCBS-FM
KFWB-AM
KLSX-FM
KNX-AM
KROQ-FM
KRTH-FM
KTWV-FM

Univision Radio (7.oz)**

KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KTNQ-AM

Infinity lt9.ol""

Clear Channel (20.21""

KBIG-FM
KHHT-FM
KFI-AM
KIIS-FM
KLAC-AM
KOST-FM
KXTA-AM
KYSR-FM
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Source: 'SC6A Reporting Stations Jan.-Dec. 2003 for 57 Radio stations in L.A. and Orange Counties.
··Shares based on Spf1ng 200-4. Arbnron Los Angeles Metro Raiings. Mon.-Sun., 6A-12M. P12+. Arbitron data used with
permission from the Arb/tron Company and may not be quoted or reproduced without written permission from Arbitron. 07/20/04
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In 2002, the L.A. Metro Radio Market had
revenues of $950 million.*
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.Clear Channel h9.9)**

KBIG-FM
KHIIT-FM
KFI-AM
KII8-FM
KLAC-AM
KOST-FM
KXTA-AM
KYSR-FM

JOOpity (19.5)**

KCBS-FM
KFWB-AM
KLSX-FM
KNX-AM
KROQ-FM
KRTH-FM
K1WV-FM

Hispanic B'W Cor (9.2)"

KLVE-FM
KRCD-FM/KRCV-FM
KSCA-FM
KTNQ-AM

Radio One (3.6)**

KKBT-FM

EmmiB <7.3)**

KPWR-FM
KZLA-FM

ABC{Disney (S.o)*"
KABC-AM
KDlS-AM
KLOS-PM
KSPN-AM

Liberman (5.g)**

KBUR-FM/KBUA-FM
KHJ-AM
KWIZ-FM
KMXN-FM

SmlniMt B'est (54)**

KLAX-FM
KXOL-FM

Salem (a.s)**

KEZY-AM
KKLA-FM
KLTX-AM
KRLA-AM
KFSH-FM

FourSquare Go6]!el (0.1)"·

KFSG-FM

Taxi P'dtns h.g)**

KJLH-FM

Entravision (2,.6)**

KLVY-FM
KSSE-FM
KDLD (formerly KSSC-FM)
KDLE (formerIyKSSD-FM)
KSYY-FM
KVYY-FM

Mt. Wilson FM (2.4)**

KMZT-FM
KSUR-AM

Mnlticnltural (0.8)**

KALI-AM
KALI-FM
KAZN-AM
KMNY-AM
KMRB-AM
KYPA-AM

Radio Unica (0.8)**

KBLA-AM

Lotus KalmcnsOD (0.6>**

KIRN-AM
KWPA-AM
KWKW-AM

Sgortipg News (0.1)

KMPC-AM

CRN(0.3)*o­

KPLS-FM

Public Radio StatiQl1§ (4.6)**

KUSC-FM
KPCC-FM
KCRW-FM
KKJZ-FM
KCSN-FM
KCLU-FM
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Source: 'SCBA Reporting Stations Jan.-Dec. 2002 for 57 Radio stations in LA. and Orange Counties.
'.Shares bosed On Fall 2002. Arbitron Los Angeles Metro Ratings. Mon.-Sun.• 6A-I2M. P12+. Arbilron doia used with
permission from the Arbilron Company and may not be quo1ed or reproduced witholJ! written permission from Arbitron. 01/22/03
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In 2001, the L.A. DMA had radio revenues ofover.
$925 million.*
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Clear Channel C21.g)**
KBIG-FM
KHHT-FM (formerly KCMG)
KFI-AM
KlIS-FM
KLAC~AM

KOST-FM
KXTA-AM
KYSR-FM
KGGI-FM
KKDD-AM

Infinity £21.0)*·

KCBS-FM
KFWB-AM
KIBX-FM
KNX-AM
KROQ-FM
KRTH-FM
KTWV-FM
KFRG-FM

Hispanic B'....t Cor (9.4)"*

KLVE-FM
KRCD-FM!KRCV-FM
KSCA-FM
KTNQ-AM

ABC/Disney (5-gl"+.
KABC-AM
KDIS-AM
KLOS-l''M
KSPN-AM (formerly KRLA)

Ubennan l~ ~\.._____~!:iU__ .

KBUB-FM!KBUA-FM
KW.J~AM (formerly KKHJ)
KWIZ-FM

Bmmis (6.2)....

KPWR-FM
KZLA-FM

Spanish WCB!: (4.tl..•

KLAX-FM
KM.JR-FM (fonnerly KFOX)
KR.F.A
KXOL-FM (fonnerly KFSG)

Rpdjp One {4.3l""

KKBT-FM

Big City (t&L~
KI.YY-FM
KSYY-FM
KVYY-FM

Taxi P'dtns b·a)**

KJLI-I-FM

Entravjsion b.9)"*

KeAL-AM
KOLA-FM
KSSZ-FM
KSSC-FM
KSSD-FM
KSSE-FM

¥t. Wilson FM C1.~

KMZf-FM (formerly KKGO)
KJAZ-AM (formerly KGlL)

Multicultural (LO)"

KALl-AM
KAlJ-FM
KAZN-AM
KMNY-AM
KMRB-AM
KRRA-AM
KYPA-AM

K,lwposon (t,o)**

KIRN·AM
KWKW-AM
KWPA-AM

Radio Unica h.ll"
~LA-AM

Astor (0.2)"*

KMXN-FM (formerly KIKF)
KMXN-AM (fonnerly KlKA)

Sporting NC'Wll (0,1)­

KMPC-AM (formerly KCTD)

Salem (:t.8)*-

KKLA-FM
KLTX-AM
KRLA-AM (formerly KIEV)
KFSH-Jo"M (formerly KXMX)
KEZY-AM

Gold Co_<!M
KCAQ·FM
KKBB-FM
KKZZ-AM
KOCP-FM
K'lNX-AM
KVTA-AM

Cumulus (0.1)*"

KRuz.-FM
KVBN-AM
KBBY-FM
KHAY-FM
KMGQ-FM
KKSB-FM

,,,
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Source: *BIA/SCBA estimates
'·Shofes based on FaU 200I Arbitron Los Angeles Melro Ratings. Mon.-Sun_. 6A-12M, P12+. ArtJitron dota used with
permission from the Arbitron Company and may not be quofed or reproduced without wrll1en permission from Arbitron. 01/02



ATTACHMENT 3

CLEAR CHANNEL PRESS RELEASE AND STAR-TELEGRAM ARTICLE
CONCERNING CLEAR CHANNEL'S SECOND QUARTER, 2006 PROFITS



Clear Channel Communications Reports Second Quarter 2006 Results

San Antonio, TexiI& August 8, 2006...Clear Channel Communications, Inc. (NYSE: CCU) today reported
results for its second quarter ended June 30, 2006,

The Company reported revenues of approximately $1.9 billion in the second quarter of 2006, .m increase of
7% from the $1.7 billion repo,ied for the second quarter of 2005. The increase in revenues came across all
operating segments led by the Company's outdoor advertising segment with 9% growth and the radio segment
with 6% 9rowth.

Clear Channel's income before discontinued operations decreased 7% to $197.5 million, as cumpared to
$213.2 million for the same period in 2005. The Company's diluted eamings before discontil'ued operations
per share remained at $039 for both periods.

The Company's Ol6DAN (defined as Operating Income before Depreciation & Amortization, Non-cash
compensation expense and Gain (loss) on disposition of assets - net) was $647.2 million in the second quarter
of 2006, a 10% increase from the second quarter of 2005. See reconciliation of OIBDAN to net income at the
end of this press release.

"We are successfully reshaping our Company to capitalize on the changes in the global media market,' said
Mark P Mays, Chief Executive Officer. "Through a systematic and prudent investment slrateg)', we are
continuing to strengthen our content resources while efficiently expanding our distribution channels. As we take
steps to secure our growth over lhe long-term, we remain committed to generating profitable growth and cash
returns for our shareholders'

"We remain very optimistic about our growth prospects in 2006,' Mays added. ·Our operating momentum has
continued into the current quarter. Our radio division's performance surpassed our expectations and once
again far outpaced the industry. Our top-25 radio markets performed particularly well, generating the highest
percenl<:lge growth of any of our markets. And our outdoor business continued the trend of posting consistently
strong revenues and profits, with considerable gains from the fast-growing sunbelt markets in the U.S., as well
as solid results in France, Italy and Turkey,'

'Our second quarter results reflect strong growth and healthy fundamentais across our operations," added
Randall Mays, President and Chief Financial Officer. "As we continue to convert Our audience gains into tap­
line growth, we will continue to generate profitable returns for our shareholders. Looking ahead, our solid
balance sheet and tremendous finanCial flexibility support our efforts to maximize the value of our assets,"

-----------_._----_..



Revenue, Direct Operating and SG&A Expenses and OIBDAN by Division

(In thousands) Three Months Ended
June 30,

-?QP~ 2005

%
Change

Revenue
Radio Broadcasting
Outdoor JI.dvertising
Other
Eliminatlons

Consolidated revenue

$ 983,523
748,403
150,235
(31,514)

$1 850647

$ 931,929
684,509
135,792
(29.498)

$1 722732

6%
9%
11%

7%

Direct operating and SG&A expenses
Radio Broadcasting
Less: Non-cash compensation expense

Outdoor Advertising
Less: Non-cash compensation expense

Other
Less: Non-cash compensation expense

Eliminations

Plus: Non--eash compensation expense

Consolidated diVisional operating
expenses

$ 588,310 $ 554,217
(6,310)

582,000 554,217

493,758 460,000
(1.573) ----

492, 18~ 460,000

114,558 107,901
(975)

113,583 107,901

(31,514) (29,498)

8.858

$1.165.112 $1,()92620

5%

7%

5%

7%

Ol8DAN
Radio Broadcasting
Outdoor Advertising
Other
Corporate

Consolidated OIBDAN

$ 401,523 $ 377,712 6%
258,218 224,509 14%
36,652 27,891 31%

147,159) 140,957)
L6472M $ 589156 10%

See reconciliation of Ol8DAN to net income at the end of this press release,

Radio Braadcalating

The Company's radio broadcasting revenues increased 6% during the second quarter of 2000 as compantd to
the second quarter of 2005 primarily from an increase In both local and national sales, driven by increases In
yield and average unit rales. The number of 30 second and 15 second commercials broadcast as a percent of
total minutei sold increased in the ssr.ond quarter of 2006 as compared to the second quarter of 2005. The
Company's top 25 markets performed well. experiencing the highest percent revenue growth of any of Its
markeb;, Strong advertisins categories during the second querter of 2006 as compared to the second quarter
of 2005 were services, automotive and retail.

The Company's radio broadcasting direct operating and SO&A expenses increased $34.1 million for the
second quarter of 2006 ali compared to the second quarter of 2005 Tnis growth includes an increase in non­
cash compensation expense of $6.3 million as a result of adopting FAS 123(R). Also contribUting to the
ir,crease were increased costs related to programming, sales and distribution initiatives.
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Star-Thlegram.com

The MdooI Mw:ttlslnr,; S-.g1T18I'1t, which ieI1s blCbOard 800 btMS~,top iId&, had~Ue
of $748.4 mlllIOr'l. up 9 pelQI:flt rrom a year an•.

Shares 01 Cleer ChlilnMil Communicstior'.$ rose 21 cents 10 lS28.75In morning ll1lding (,11
the New YOf1l, Steck E.J;cmnge.

Chief ExecLJtivlt Mat1t P. M.a).i ~jd the compw:y"s. mo:n~m t\III c:otItlnu8d in h new
q..--.

To stem the lap of listeMrs to satGflll'e radio.,d COlI, Sen AnlOn~Ctur
Cl1a'1l'1~II1•• Q.It~ on commercials but cr:arga .Wett!W1~ - •$~ duttJed
.....s is more."

Clear Channel 2Q profit falls
EUZASI!TH \l\+i1T!
.o\UOdatDd Pres.

SAN ANTONIO - CI8IIr Channel :::ornmu:llc,-Joos Inc., 1M nil!:lon'$ targ-.! oper'\1tor of
radio slation", 5&id TUead:iay ltf, geO:lf'lO-QUatter earrltngl Mn mort tl'liltll ",0 paramt en
higher openlting costS even as reveooe mY.

•I"fet income fAR to '1S7.5 ml!lkln, Of 30 ca,mts per s'l3re. in the three monthS ended June
~o from 5220.7 millk:Jn, or"O oentl per ehlire, In the year-ago peI'1o<s,

AAllllym were: tooki!"l; fOr pl"Oflt of"i Q8l& per share in lhe mQst recent qua1er.
iICCOIdtng ., • .survey tly T'hOmlKln Fioanciel.

R.f;....r'ue rose 7 ptorcer.t ~ '1.85 tlillkm from $1.::il bmloo tl ye.w earlier. beating
em'llly,ts' estimates fClI' $1.8 billion,

Th. COfllI*lY'I I.r;esi: segment, radiO bnJedCEllJtlng, !Xl_d a CI percent inc:r8.ern
rllveftUe, t<t $98:..$ mIllion. A(I~lti"ing rev......1 iill1,200 ~atlon,grew, leo by u..
BuDr.Cltlve, s:ervtoes ana rWaiJ uckn.

Pcmed 0f"I Tue, AlJg. 08, 0006

"Our radiO dM:&ipn'l! performance surpa&sed our uper;;l;DtI:;;n!io and once agilln far
outpaced the lnutry,· he ,*, "Our top.~S mdio milril.tts pwfotmeCI par1Icullat'ly WI,
gtnarating the highest pMe:enteg8; growth of .nv or our maril:ets.. Md our outdoor
bu-'nns comlnll'd tl'!fJ trend ~ IX!JtIng consistent_)' llrong fe"¥'enuel lind prottrs.1o

Fred Moren, rttedla stock aoalY"1 tor Boca A.aton, FlI.·bCIl1!ld StBnford Group, old tr"e
~ ql8'ter"f1 radiD re...-enue~ prOV8I the $l.IfXle. d thI ~less Is moN" stralttgy.

"Advertisers feelllJc.e Ny ;ll'l' getting more for enell mOM1 MtaUlIl 1Wtinge. .,.. tjlrflbing
II!ttIile oompedn; radio stallo"US 1I~ tf' deQiM: Moran Mid. "And the evidence Is~ the
growf1 ... lUmod _ng~ pooilive despil. IIltI ""'10 induot"t olIIl ol"'llll'Ir1g,'·

ON THE NET

MOran .aid Clear Channtl'S radio and outdoQr·.dvartllll"l; fevenult 15ho\l,ltf Q;)I'lCjl'l1,lt! 10
grew in the third ~ua.,... Even thQugh .eoon~qua,., "/'fling! "l5IightIy 1f',jMfft'

anslylbll' terget. ne '"lid, "Ihe saory is '*811)1 In i'li I1I\41'tue ilnd cperdng CIItt1110w
gfWlh."

JonslhanJ~. $n 'nttlyst for Bank of Amtrlcl $te'JI"!"Je! LtC. said n a notalhst
radio rEvalue grow. "shOUId ouipitCE me !ndI.Istry 10r t"-e balance Of Ih8 yAf"

AnillyN expect .arnln~ cf 39 oanUf, per 3""re !n "'\IiI' third quartl!l', '0 ;:;.entl per 5h.re In
1hefourth quart.r, IIf'Id S130d per- ,,~~ for tI'I.1ull yUf.
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ATTACHMENT 4

LOS ANGELES TIMES ARTICLE CONCERNING LOS ANGELES
FCC FIELD HEARING ON MEDIA OWNERSHIP



liT .lUL~U)i to•

.,;OBS CARS REAL fSTA.TE FlPARTM~N'TS SIiOIi'PING 1 WEATH£IIIl 'MAfFtc

FindYour
GraduaUn~

Class

MORE. eUSlNESS NIl!WS

• BoI\rlg Elee to T.1tllI Over n Fotd efO
" For R.nt Aides, wlngrMtl, KOIbaf1ds
_ GI"r('a J9b Plcture .'.ppM... Wiurky

• Stanct.d Plc.lih: AblllfKfonl; l);;lWMown L.A. COIdo
Do"

.. all Fuel, $t6ck" S"'1II11 G.lt\

MOST VIEWED MOSl e:-U#\ILEC

• Now ThW". TOU(ahC-.mUIe
• FM ~• ..,t: Ala.., WI""mu. Hubar18
· WhtMtN to G....m...

RCLATEO NEW$ FROM THE WEB

• Lila

• n,. NattoNlI
·F_
-T~()l'Il

• Uli NIMlI

• Nutrition

"o...roct by 1'oplx.n"
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"'WIt are ritht back to ,qlJi1re one,"
..,d Mld1o.' J. Coppo, nne 01 two
F'CC members at 1he mileting
ThulW"y·

In 2003, the agency voted 3 to :2 to
snow eompanie. to awn mOte TV
silltiona lero" the countr;1 and to
control both II ttalicn and I
newspaper in thl same marbt
Aller an o"lpaUdng of pro1Ut Ilom
eonSUIT1ef gl"OLJPS Ind olMll,
Con~re81 weighed in. underc;Utling
the FCC" acUon, separately, "'"
U.S, 3'" Circuit Coun of AW....
celled till new rogula1lons
unjW;tIfIl!d and 18nt them baek to
\hO agene::t *or m.Ulon..

Prinl Edition: Business

Nearly 250 people lit'lOWed up lot a hearing at USC, ol"e of _veral /'ICTO&& the country
thIlt wil be Mid liS 1M Fedtitral CommunlcatkinG CommiS5!On embBrkli, ~8t Bgllin, on an
oYerhaul of medi8 ownersn/,~ rules.

DeE'j) frIJstra1t;)n ovQr th~ media's of\E!n fri\'oloul!i and oCCI,iOnal,y 'n$8nlltlve brcadcut5
b\.l'bblod over late last welilt In loIS Angeles., a P!radlJ of lipellw~ spent" 1n boul"5
imJ:olorlng two fQderal regIJlalOrs tl:t enforce higher ~t8ndards and hair _ny further
r;onsoJldetion of radio and televi5iOn st8ton DwneBhip.

>'it was a near-dIsaster fot tne United States ::If Amenca, ,no wi cannot let that happen
agaln,- said COPPI. Who, ItIOng with t"'l1 other Democrat on tM commiMiQn. Jonattl.n
S. Adelm;n, had vo1ed agaln.t 1tIe "'IeS.

The MI FCC Is expected to vote on the media owner5hip ~I.I next y••t. The i8l!,Jll I.
CQl)IjidArld a test 101' .='CC Chairman KeVil1 J. Martin, whO took tile hCllm lIst ye." In the
W8~ of the oonttove"V,

On Thur5dB,. COPPIJ lind Adelstein W81'Q lhe only two FCC rnembQ-rs to attend the
I'lelnnv, organlr:ed b~ tht!l Natlonlll Latino Medill coundl. All fiOW8 hid been invhed,

The hearing brougN Into roou, nigh level, ~f dlne1l.:fac:lion w"h !he mttdla,

Speakers, wno Inducted mttmbers of Congres5, IBbor }eadel'$, Ibl'll1ans and even 21
IImoIJ5ine drt\ler, B1fX;~Qd the lTlIljl:.r corpcn'tionl 'hat cwn broadcasting OU9U of
abrogating their r,sponslbilty to tielVa me public lntereet in their PI,,;F1uit of profits.

1be two cornmiEi'lor.ers received an e.rful from dole"' of $pe811;...., who .alerted that
the ccn,tHioation (Jf ltation ownership tNld led 10 8 pronounced d~1ne In in-depth new,
,"por1lnv. divol'Olly of lliewpolnlll and quality chlld..,', pragram""ng.

=1

~~j ltl,!':y{":f

~i~'::;:;
J:"l.i.."l)~D .:;: II t,---....~_.
'.1.-fl •• ,= >t..~ ."k~.~,.

Public Expresses Frustration Over Broadcast

~,-,I~e~M~:g••~:====:.~j MedIs
p;:i;j"t t:!j, lie'! Two FCC m.rn~fli I';ur O8A. to bOO&t stilll'tdards iilrtd end consolidation 01 statJo"

r: 1'9n.I.!jlj;~ owoe,..hip.
.k.~!!:II'lry•.Q."o By t-'eg .I3n185, Tin:e'li 81811 WrHItf
lf1il~o. "A~ SUPletnbet 4, 2COf
~,.LI!.£~l'!i30
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H'lp . Mon, ~ng.n, prcajderrt ofthe Writsrs Gulld of ~n"'8tlca. Enl aCCUled th.
elilnlact UI ! bro'dcasrer$ cfp.ndering to "the 1<:I'NNt OQ!'Ttmofl denornir.ator" In their quail lofind a
L.A, Ti/)\U Afchlvu Illtrgl!! enoogtlltl.ldience h' driw ratings,
Cu~tcmlnd N,ws
~Newel."... J ··Local IOIev;.;on I, one of tI'Ie mo., loaa""" partl of tho ne\wo,.'," she .aid. "K ;0 the
HOME DEi oVERY source oho nluch money."
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I;.Ovetage of un5ilJ'lilary kjtc~n5 by KCBS~TV Channel 2 in 1997 tnat Ietf to the A, B, C
gtades that nI;JW hang in rnlaLJranl wIndow'.

"Lac.l t1tOrles are eJCpet'lSlV8, and that type of In\l€stigatlon is not done an)'f"or.: she
sold.

One speaKer, Dave Adel!OIl, 5ai~ that sun;:hrng lor sU~ilntlal progmlTll'l"ilng on TV
was like trying to get a bilflnced meal from :Ii vendlng ,naetine.

"The machine ls filled with products made by congiQf1\Qra1es, ~ Adelson said. "You can
Gel _n;tthing you want. except nUl;itlon."

The hlllarlng was tn. t1rtl of four that Copps 8T'ld Adelstein .ra planning to speclftClllly
ildd~.u the CCl"lc9MS of latinClE. Los .AAgH!& j::;, ,f1ome 10 the !'IiItlon', IPilI'gB8t LIltinQ
populatIon, - 1.8 ml"ion hou~oholdl, sccordlnQ to Niel$,Ein Medl, Re5earch, The two
FCC members plan otl'1er 6l.J(;h he&ril"lg$ th~ year in New Yorlt, ChiCago and Aufilin.
TexIS.

Severil latlno speakers M:l;,ied the ~I"acltc:es- of S~anllh·language media. fJlajOf
Spani!jh·langLi3.e broaoc:asrers typically buy mud'l of their erotelUlnn"lent prOgnillmming
frOtll production finn$- in Mextoo i1nd other L.i!ltin Am.lan ~o""'trl.s. Thi$ p1'actlce.
severai speaker$ ~~. denies I,..,elinc prodwoers, CtCtors snd wri1erl In L(;I' Mgelee I

valuable souroe of employment.

A few othBl"Ii said U1"y ware Qffende~ I:ly 1he vvlgflrltles and ern" eontent hy
sometilf;e& !\ear on Spanlsh..I.f1guage radio progr$m:s.. They .aked the FCC to ('j:;) •

beh8r job of mon;toring the Spand;n..languige alr"N8\'eS,

1lle most impass!oned grCltJ~ was one sTfI~ated with B marter schOOl In E1 Sereno. In
Jun&. a talk show host on AABC·AM (791)) alleged that the school'. taaders we,. radii
seppratiliS and ellied 101' Its c1OSiJre. rn. schaol received a bomb threat and h.cl to be
e"llait.t~.

the school', co-folX'lder lJI8~..d oar. audio tape CJf the KABC btoadcalt. and demanded
ti'lal the FCC r_vokt tr,e stIItion', Mcense, Qrle father Bccl,.I.&ed the station of &pre.di1g
hate 8nod li4I1

..~ ti'lrealtmed tne Uwes I)' OlK d1~dren/ he cried O\d, hie boomIn" voiCE filling the
c;»n1erenc& room.

KABC elt.:'Wjves dId not returt' cilils seeking t.Ommen1 FncllJy, and executi\llt' iIIl parent
firm w.n: Dic,,,ey Co. ded!nltd to comment.

On FtiCIay. Adelstein $lid 1'l8 was a!enned I)y whit he he-Ilt'd ar.d wouid inv$tdgate the
matter funher. He pid l\O 'Ut Impre5l1iied b~ the Iumout and rhe variety of issues rabed
ill th. he8f'lng.

"Tti6 wn .. powerful statement of the deep Ievtli of concern within th. HIspanic
community ilbClut 1he stt=te of the mecUa in 1.05 Ar'lgel.~," he ,,;d. "'i1W fruIt,..tion iii
under!itandaoll'."
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ATTACHMENT 5

RADIO AND RECORDS ARTICLES CONCERNING
CLEAR CHANNEL'S PROFESSED FEAR OF "I-PODS"

AND SATELLITE SUBSCRIPTION SERVICES



A",eric~'s I.r~est radio group wants to get even big~er and Is leaning on
the FCC to make it happen.

Clear Channel, an active member of the radio Industry's biggest lobbying
operation and trade association, the NAB, began building Its own lobbying
presence In Washington more than a year a~o and "as met with fCC
commissioners and their staffs numerous times.

4R&R - Radio & Rec;)rd., Inc:.

~ .. _.. -...-............. -,-/j,.
NEWSROO,·I ...•••••••". . ... ~~....,_ __~ :. __ _ .::..:.:::~.t~.

Nond.y, August 7, 200.

Clear Channel Lobbying For
Media-Ownership Rules Change

.... ._4 .....#,tI,,,,, .,,J.·
ft, ••• ..
_#_.~ ...."., .

0810712005 10,l' AM

NEWS SUMMAIllf.S l
.~'-"-: :::-

updated August 7, 2006
to:50am f'T
Clellr Channel Labb1,lng For
Media-Ownership Rules
Change
Amerta's largest radio group wonts
to get even ~Igger and [s leaning
on the FCC to make It happen.
Oear Channel, an acrl"t member
of the radio industry·s b'ggest
lobbying ()j)er!l!ion ond tr!lde
associabon. the NAB, bEgan
buiiding its own lobbying presence
in Washington more than II year
ago .nd has met with P,:c
commissioners lind their &tarts
r'Iumeroos times.
fyll$tqry

According to a report this morning on Law.com, Clear Channel has qUietly
fioated a plan that would allow It and companies like it to expand their
holdings In the large5t U.S. m3rkets. The publication says Clear Channel Is
considering a formal petition with the FCC to raise the capS on the number
of st"tlons a company can own in big markets.

Lead by Chairman Kevin Martin, the FCC in June announced it would review
media-ownership rules and would conSider penmitting companies to own
more then eight statlcns in the largest markets where at least 45 full· power
stations operate.

'Easing t~e ownership restrictions will help level the playing field and let
free radio competE! with iPod5, online music service5 and satellite radio, n

Ulw.com quotes a Clear Cl1annel spokeswoman as saying. "certainly,
seeing that sateilite radio has 150 unregulated stations in every market and
free radto is limited to Just eight shows the apparent disparity."

- Jeffrey Yorke, Il&R WaslJington Bureau Chief

,·~~4~,;_}:~1:·2,5.::::E:::s:!2:!:::2.3r';~'::i:_~~-.:::::::::::!:-:-E,~,:.~:.'"~_·~·~~.~;_...:2~Z:"~~~w.
~ I Laot 7 Days: O=1j4 I l!l!m I Ui.Aa I .!!!l21 12U.l! i llZLU I
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Updilted ""gust 7, 2006
4:30am fT
Forgy Joins Radio
One/C'eveland as GM
Rodlo One has annoonefld ChrIS
Forgy to the position of VP/GM of
its CleveJ~nd cluster, a/erseeing
Urban WENZ, Gospel W1MO, Urban
Talk WERE, and Urben ¥fZAK.
Full story

Updated August 4, 2006
7:15pm fT
Smulyan Withdraws Off"r To
Take Emmis PrlYlIt.
ECC Acqul.ition, Inc. owner Je'"
Smu lyan today witl1drew his
compeny's May 7 non-binding offer
to buyout Emmls shares to te"
the comp.eny private. S"rilJly&o.
who is else tne founder clr,d
Cha Irmon/CEO of Emmls
CommuniCations Corpora tlon, made
hiS IntentiOns known In a ietter to
the emmls Broad of Dire<."lors.
B!!!..SlIa:
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Aug 9th. 2006

• stu.a To "pst IBM" Award.

• WAAf" HII'rt" Carrie Bilghd'd..IgYM

Report: Clear Channel Wants Bigger Piece Of The Pie
Aug. 07. 2006
By Ken Tud<er

Desptte the certainty of another high-prof~. battle wtth opponents of madill
......... iII ....w.4~nn rl.ar rh~"'"61 Iooe.. ,..,.le.", ftnotal'! • P'll.,., t"'~~ u,l1'l1llrl 311('1"" tho "''''1''1

• R,dip"battel Bcla!ieoa Gets Spgttight At
American, Conference

• '!delan Njlmed Po Of S"RSa., Nags W.d

ib!!ImI
,. mOr' format new,
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giant and other station owners to boost their holdings in t"olargest U.S. marl<ehl,
according 10 tho Deal

The compal1y is oonsiderir,g filing a formal petition \,vith th, FCC seeking to raise
the caps limiting hOW many statIOns One company can own in the lal'\)o.t
individual U.S. mark~. according to the story.

VVhile current rutes specify that a company may own no more than eigtlt .-.di)
slations In the 'a'gast U.S mar1<els, such as Los Angeles, New York and
Chicago, wiler" at ieast 45 full-power radio stations operate, ifs believed 1IIai
C~ar CherlIllitl/S seekIng approval from the F:'CC to own 10 stations in market.
with 60 radio stations 8I1d 12 radio outle1. in tho largest U.S. market. that have
75 radio IitillHon.s or more.

"Easing the oWrlership restrictions will help leve' the playing ~[d and let free radio
compete with iPods, online music services and satellite radio," a Clear Channel
spokeswoman told the O..al. ''Certainly, .""Ing that satellite radio has 150
unrlS9"tated stations in eveoy market and free radio is iim~.d to just eight ,hOWl
the apparent disparity."

In June. the commitsion launched n. congre.sionally-mandatea review of FCC
rule$. which it must conduct every tour ye.rs.
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ATTACHMENT 6

RADIO INK AND FMQB ARTICLES CONCERNING
AMERICAN MEDIA SERVICES STUDY REFLECTING

CONTINUED STRENGTH OF BROADCAST RADIO
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Today's News

Despite the a;:aHabijiry Qr \."arious new media to re~ei\fC: music and news, on!)' a little more than
Ol)e in four Americans (27 percent) say th~y QrC now li$tening t~ the radio less than they did
fiVE: years ago. According to :r survey oommissioned by American Media. Serviccst aboUl half
(51 pt:rc:cm) said lhcirradio listening has!'!.'t changed during the past five }"C8t1, and 21 pacer.t
said mey ere now IiS1ening more.

When a.,c;ked to look ahead five years, onty 11 percent ~,:j the,.. expegt to be liAtening to the
,.dio leo. thall 'hey d. now. Nearly throe 0tJ[ orfour (74 percent) said they e,pect to list....
about the sumc:. and 13 percent said they expect to listen mon:o

Radio Listening Remains Strong

E.m, il this story ig a friend

"Radio play~ a vital role tn Amc:nC:8Q Jife. Reports of radio' :I dcat~ seem graltly exaggerutcd,t"
said Ed Se<:gcr. president Wld chiefexo;utive officer of American Media Service:t. which
~rnmissioJled the survey_

T~ survey found that A"lleriCfa13 rate rad'o as their primary ,,,urcc to lea.rr.l:lbout new music,
\\'hen askc-d which wa}'s they JCMn abo;;! new maGic. 63 percent said by Hstening to the radio.
In compari50n, 43 per~cn~ snid it ,an be througl1 taJkiI18 wi1.h friends. 41 peretmt cited wQ1ching
tdcvision, 24· percent cited rcviev.'S. in newspapers or mapzines, and 16 pcrcetli cited the
fnremct.
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A new Omnitel/American Media Services (AMS) study finds that despite the
muMude of new media options, most people are stili listening to radio in the
same amount as always. Approximately 27 percent of those surveyed are
listening 10 less radio than they did five years ago. Just over half said their
listening habits are unchanged, w1h 21 percent saying they now listen to even
more radio.

Additionally, 63 percent said they find new music via radio, with friends (43
percent), TV (41 percent), print reviews (24 percent) and the Intemet (16
percent) ciled as other SOurces for new music. Also, men were found to be
more likely than women to listen to Internet radio, but the gender gep is
expected to shrink in the near future.

"Radio plays a vital role in A,merican life, Reports of radio's death seem greatly
exaggeratea," said AMS PresidenVCEO Ed Seeger.
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SUMMARY

Mt. Wilson FM Broadcasters, Inc. ("Mt. Wilson") is a small, family-owned

company that has provided quality radio broadcast service to the Los Angeles market for

nearly half a century. Mt. Wilson vehemently opposes any relaxation in the

Commission's current radio ownership numerical limits and urges the Commission to (1)

reduce the number of radio stations that can be owned in the Los Angeles market to a

maximum of three FM stations and to a total of five; and (2) institute a market share cap

requiring divestiture when an owner has more than a fifteen percent share of market

revenues in a top-ten market.

The current state of radio ownership concentration in this country is destroying

everything in radio broadcasting that has real and lasting value. It is destroying diversity

of viewpoint. It is destroying diversity of programming. It is destroying free and fair

competition. It is destroying radio localism.

The Commission has a choice of two paths. It can roll back the current radio

ownership numerical limits; curtail radio ownership concentration with a market share

cap; and thereby bring about a rebirth of diversity, competition and localism in American

radio broadcasting. Or it can do nothing - or worse, relax even further the current, utterly

inadequate radio ownership restrictions - and witness the death of every important value

radio broadcasting has offered the American people since the first radio broadcast station

received a federal license roughly eighty years ago.

History - and the people of this nation - will note and remember which path the

Commission chooses.

11
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A new OmnitelJAmerican Media Services (AMS) study finds that despite the
mU~itude of new media options, most people are stili listening to radio in the
same amount as aiways. ApproximatelY 27 percent of those surveyed are
listening to less radio than they did five years ago. Just over half said their
listening habits are unchanged, w1h 21 percent saying they now listen to even
more radio.

Additionally, 63 percent said they find new music via radio, with friends (43
percent), TV (41 percent), print reviews (24 percent) and the Intemet (16
percent) eiled as other sources for new music. Also, men were found to be
more likely than women to listen to Internet radio, but the sender gap is
expected to shMnk in the near future.

"RadiO plays a vital role in American life. Reports of radio's death seem greaVy
exaggerated: said AMS PresidenVCEO Ed Seeger.
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